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Advertisers had many reasons to 
want to be known
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Perhaps the simplest advertisement 
is a self-addressed envelope
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Vertical 
format, window 

and 
translucent 

paper 
stimulated 
addressee’s 

curiosity about 
the contents



Embossing makes you 
stand out
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Dépot Central used four languages 
to spread its message  



TAKE THE TRAIN!
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Nothing beats prominently 
picturing your product 
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Interestingly, company used 
French-English name
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Label from  
Chaffanjon

Company
promotes 
“Tea from 
Tonkin” 
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Competing with tea from Tonkin was 
tea from Annam
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Stationery carried 
consistent 

imagery
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Version of Charner envelope from 
1934 has the style of a drawing
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Although Charner updated its 
stationery in 1950, image was same



15

Evidently department stores felt 
compelled to show their facades
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(Société des Affréteurs Indochinois) 
displayed their flag 
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Roadside Swimming Pool was 
likely associated with a Hotel  
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With multiple locations, this wine 
company had wide presence
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SOLA catered to a wide range 
of tastes in wine
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Sender used Bata stationery 
for a mailing to Dr. Bata
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Photographic Arts  company displayed 
its storefront to customers
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Photo Nadal was a major printer and 
distributor of picture postcards 
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Photo-Nadal used postcards for 
direct advertising 
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Export-import company advertised its 
dyes to Chinese users
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IDEO holds an important place in the 
production of Indochina’s stamps
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Saigon-based printer advertised its  
different printing methods



Bentre pharmacy 
promoted its “Majictonic”
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Central Pharmacy wanted its 
customers to be able to find it



External companies also 
advertised local connections

29


